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Forward 
 
There is a great deal of discussion in the independent sector about the social media. 
Should we use, how we use, will it raise money?  What is its value?  
 
It is my humble opinion that the Facebooks, Twitters and YouTubes are here to stay 
and if not in the format we see today, in a new format tomorrow.  I believe those 
using the social media (whatever age they may be) will continue to use it as they age.  
They will get more adept at it and we need to stay with them.  If we believe 
(wrongly) that only those under 30 are the power or only users of this media, then we 
need to understand that as they age, they will continue to use and seek out this 
method of communication. Therefore, to build a relationship and dialogue, like we 
would with any prospect, we have to meet them where they are. I believe to ignore 
them or the medium is a mistake. 

 
I have been working with 
non-profits for more than 20 
years. During my work, I have 
seen slow and swift changes 
in how we use the Internet. 
It seemed to take the non-
profit sector a little time to 
get on line internally and 
when we did, the speed was 
very slow and using email to 
communicate even internally 
was not effective.  Most 
organizations started with 

some form of website and it was static, not interactive (Web 1.0).  
 
Slowly vendors came into the market place offering secured on-line donation options, 
then events management and web-accessible donor bases.  From there the change has 
been at a faster pace.  I would contend we don’t need to buy into every web-based 
solution or opportunity presented, but the sector needs to be more nimble as the fast 
pace will leave us behind.  And if our donors, volunteers and other constituencies 
are using Internet tools while we are still investigating, we will certainly lose 
ground to competitors within our market who are willing and able to make and 
adapt to change.   
 
The “use before” date on this Tool Box reflects the fast pace of information, tools 
and techniques in this space.  There are new opportunities every day or month.  I 
wrote this Tool Box in June, 2009. It reflects my knowledge of the social media and 
networking as of that time. The social media/network is the fastest growing space on 
the Internet and only more time will tell where it will go. This Tool Box does assume 
you have some knowledge of the social media and is a companion to the webcast on 
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Social Networking for Good! available by podcast at www.3talisman.com/resources-u-
can-use.   
 
As the name reflects, this is a tool box presenting tools, applications and information I 
have learned that make our work in social media easier more efficient and effective.  
I hear from friends and colleagues that they “Don’t have time to keep up with 
“it”.”  This Tool Box will help you do that within the human and financial 

resources you have, ie you don’t 
have to hire someone under 30 or 
an intern (I share two tool to make 
it more efficient.) or contract with 
a social media agency. 

 
I hope you find this Talisman Tool 
Box useful. These are the best 
practices of the moment within 
the social media space.  I realize 
that change in this environment 
moves quickly, I will add your name 
to my email updates list and share 
with you when I learn the latest 
and greatest which I have used and 
tested. And if that isn’t quick 
enough for you, I strongly suggest 
you follow Mashable @mashable 
and Jeremiah Owyang @jowyang on 
Twitter!  
Best practices are all about honing, 
changing and adapting theory into a 
practice that works for you and 
possibly others.  As long as we keep 
working on it, we are moving 
forward.  
Here’s to you and growth of your 
social network! 

 
Barbara Talisman 
barbara@3talisman.com  
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